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REZUMAT

Piata fructelor si legumelor care este parte integrata din sectorul agricol si contribuie la
securitatea alimentard a tarii, trebuie sa aiba in vedere inclusiv punerea la dispozitia populatiei a
alimentelor cu continut ridicat de substante benefice organismului uman si o componentd
cantitativa, respectiv acoperirea necesarului populatiei la produsele unde oferta nationald este
insuficienta.

Intr-o economie tot mai interconectati si exigents, in care cererea pentru produse proaspete,
sigure si sustenabile este in continud crestere, analiza performantei pietei fructelor si legumelor
devine o necesitate strategica. Studiul de fata isi propune sa contribuie la intelegerea mecanismelor
care guverneaza aceastd piatd, punand accent pe dinamica indicatorilor economici si pe vocea
actorilor implicati in productie. Numai printr-o cunoastere profunda a realitatilor din teren pot fi
identificate directii de dezvoltare durabild, interventii eficiente si politici care sa sprijine
consolidarea unui sector agricol rezilient si competitiv.

Importanta lucrarii reiese din pozitia dominanta a pietei fructelor si legumelor in agricultura
si In economie, astfel ca a fost efectuatd o analiza statisticd cuprinzdtoare pentru a identifica
evolutia si principalele aspecte cantitative care descriu starea a acestei piete. De asemenea, studiul
cuprinde si un chestionar in scopul colectarii unor aspecte autentice si veridice din piata, fiind
distribuit printre producatorii de fructe si legume.

Scopul studiului este sa propund directii strategice pe care partile interesate le pot adopta
pentru a creste performanta generala si sustenabilitatea pietei fructelor si legumelor proaspete.
Propunerile realizate pentru a crea o strategie adecvata au la baza cunoasterea pietei si evolutia
acesteia. Aprofundarea domeniului studiat va permite intelegerea fenomenelor care au loc si sunt
in concordanta cu datele statistice, fiind punctul de plecare pentru identificarea céilor de dezvoltare
a pietei, incepand cu ameliorarea rezultatelor negative, continuand cu actiuni intreprinse pentru o
dezvoltare armonioasa si durabila.

Teza propune o contributie originald prin identificarea, analiza si prioritizarea unor directii
strategice concrete pentru cresterea competitivitatii pietei fructelor si legumelor din Romania, un

domeniu esential, dar insuficient explorat in literatura de specialitate romaneasca contemporana.
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SUMMARY

The fruit and vegetable market, an integral component of the agricultural sector and a key
contributor to national food security, must ensure the availability of foods rich in beneficial
nutrients for human health, alongside quantitatively meeting the population’s demand in areas
where domestic supply is insufficient.

In an increasingly interconnected and demanding economy, characterized by growing
consumer demand for fresh, safe, and sustainable products, analyzing the performance of the fruit
and vegetable market becomes a strategic imperative. This study aims to contribute to a deeper
understanding of the mechanisms governing this market, emphasizing the dynamics of economic
indicators and the perspectives of the production stakeholders. Only through comprehensive
knowledge of field realities can sustainable development pathways, effective interventions, and
supportive policies be identified to reinforce a resilient and competitive agricultural sector.

The significance of this work derives from the dominant role of the fruit and vegetable
market within agriculture and the broader economy. Accordingly, a comprehensive statistical
analysis was conducted to elucidate the evolution and key quantitative aspects that characterize
the state of this market. Additionally, the study incorporates a questionnaire designed to collect
authentic and reliable market insights, distributed among fruit and vegetable producers.

The primary objective of this research is to propose strategic directions for stakeholders to
enhance the overall performance and sustainability of the fresh fruit and vegetable market. The
recommendations for devising an appropriate strategy are grounded in thorough market knowledge
and its evolution. Delving into the studied domain enables an informed understanding of ongoing
phenomena aligned with statistical data, serving as the foundation for identifying development
pathways starting with mitigating adverse outcomes and advancing toward actions fostering
harmonious and sustainable growth.

This thesis makes an original contribution by identifying, analyzing, and prioritizing
concrete strategic directions aimed at enhancing the competitiveness of Romania’s fruit and
vegetable market, an essential yet underexplored area in contemporary Romanian academic

literature.
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